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Neoliberalism/Capitalistic System 

• Obesitas-epidemiology (childhood) 
• Chronical diseases 
• Underfeeding 
• Climate Change 
• Drastical decrease of number and diversity of insects/animals 
• Intensive farming (suffering of animals) 



Libertair Paternalisme (Thaler en Sunstein, 2003) 

Synthesis of seemingly opposing political philosophies: 
libertarianism, which advocates the broadest possible 
freedom of choice for the individual, and paternalism, in 
which freedom of choice is much more limited and the 
government / authoritative patronage occurs in relation 
to its citizens / children 
 
 



Libertair Paternalisme (Thaler en Sunstein, 2003) 

Nudging: "....any aspect of choice architecture that 
alters people’s behavior in a predictable way without 
forbidding any options or significantly changing their 
economic incentives" 
 



Example Netherlands 



Example Netherlands 



Unhealthy Food Marketing 
• Omnipresent --> Off/Online  
• Branding  
• A great number of different forms and techniques 
• Experimentally tested (Moss, 2015)  
• Effective (Boyland et al., 2016; Folkvord et al., 2016)  
• Always one or multiple steps ahead of science 
• Very powerful 
• Makes use of evolutionary predispositions of children/people 
 
• Protective messages are ineffective (Folkvord et al., 2017) 



Unhealthy Food Marketing 



Unhealthy Food Marketing 

 



Protective Message 



Unhealthy Food Marketing 





Healthy Food Marketing 
• Very limited amount of healthy food promotion 
• Limited budget 
• No, or limited number of (global) brands 
• Limited knowledge about effectiveness  copy + paste? 
• No evolutionary predisposition (Folkvord et al., 2013) 
• Susceptibility children (Folkvord et al., 2016) 
• Theoretical framework? 



Some Real Examples 



Theoretical Framework (Folkvord, under review) 



Some evidence  
- Negative effect of Online Memory Game (Folkvord et al., 2013) 
- No effect on healthy food intake of Serious Health Games 

(Alblas, Folkvord, et al., 2018 & in prep) 
 

- Positive effect on fruit intake offline memory (Folkvord et al., 
2017) 

- No effect on vegetable intake of offline memory game 
(Folkvord et al., under review) 



Some evidence (under review!) 
Experimental Studies: 
• Between subject design 
• N=96  
• 10 t/m 13 y 
• 2 schools 
• Amount of fruit 
• Availability increased fruit intake (P<0.01), sticker with 

character even more (P<0.01) 



Some evidence (under review!) 
Experimental Studies: 
• Between subject-design 
• N=202 
• 7 t/m 12 y 
• Sliced/not sliced + Spingebob Sticker 
• Fruit and vegetable intake 
• No differences in intake (marginal significant) 



Some evidence (under review!) 
 

Experimental Studies: 
• Between subject design  
• Vlogs 
• N=172, 12 t/m 15 y 
• Fruit vs. candy 
• No differences; almost all children consumed the candy  

 
• Between subject design  
• Vlogs 
• N = 176, 13 t/m 16 y 
• Fruit vs. candy 
• No differences; almost all children consumed the candy  

 
• Between subject design  
• Dutch Nutrition Centre Vlog  
• N = 99, 12 t/m 14 y 
• Fruit vs. candy 
• No differences; almost all children consumed the candy  



Take Home Message 

• Unhealthy balance 
• Food choice for healthy vs. unhealthy is very difficult for 

children 
• Lack of scientific evidence healthy food promotion 
• Evolutionary predisposition and susceptibility (young) children 
• Libertarian Paternalism instead of Neoliberalism/Capitalism? 
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